Director of Comms and Engagement

Full-time 40 hours a week.
From £45,000.
Hybrid role.
Interviews: provisionally scheduled for Monday 27th July. Applications close 5pm Thursday 23rd July.
Under Schedule 9 of the Equality Act 2010, it is a genuine occupational requirement that all employees and volunteers are practising Christians. At Youthscape, employment is about more than carrying out a role; it means actively participating in a thriving Christian community. This includes regular attendance at weekly chapel services, weekly prayers, participation in Christian retreats, and a shared commitment to growing in faith and ministry together. As a result, all roles carry a genuine occupational requirement to uphold and embody Youthscape's Christian ethos and values, and to support our charitable purpose of advancing the Christian faith.
Applicants are welcome to contact the Chief Executive, Chris Curtis, in advance of making an application to discuss the role and their application at chris.curtis@youthscape.co.uk.


About Youthscape

Youthscape is working to see every young person in the UK reached with the transforming love of God. We believe that this will only be achieved through the renewal of the local church’s engagement with those young people; a church inspired and equipped with vision, research, skills and resources. This means that our primary focus is on inspiring, resourcing and training churches for the task of reaching young people. 
We are youth workers. For more than 25 years, we have worked directly with young people and churches in our hometown of Luton, Bedfordshire, and our work continues to flow out of this direct experience. Our vision to inspire the church and reach young people is rooted in both passion and practice. 
We will engage three key groups through our work: 
We will invest in youth leaders, resourcing them for their task, training them to work innovatively with the emerging generation, and helping them to keep going for the long haul.  
We will seek to inspire and train church leaders to create a context for great youth work.  
And we will work directly with young people, both in Luton – where we continue to model excellent youth work – and nationally through events, programmes and resources which help to embed teenagers in their local church. 
We will know that we are succeeding when more churches are growing because they prioritise the welcome and support of young people, and when more young people are finding a home in the Christian faith.



The Role
This is a new senior role within Youthscape to draw together a range of responsibilities primarily in income generation and marketing. Working with a small team, the successful candidate will focus on two key priorities:
· Developing and delivering a compelling national communications and marketing strategy
· Leading a step-change in income generation from individuals, churches, trusts and major donors
The appointed person may be asked to serve as part of the Youthscape Leadership Team.
We are also currently looking to appoint a member of the Leadership Team as Safeguarding Lead for the organisation and are interested in candidates who also have the necessary experience to fulfil this additional role.
This role combines strategic leadership with hands-on delivery as if often the case in a small organisation. The post-holder will directly create content, contribute to funding bids, and actively cultivate donor relationships.
Expected time allocation of role:
· Communications – 45%
· Income Generation – 45%
· Safeguarding Lead (if applicable) – 10%
The Team
The Director will lead and develop the following team:
· Digital Content Creative (1.0 FTE)
· Social Media Coordinator (0.5 FTE)
· Donor Support Coordinator (0.2 FTE – operationally within fundraising, line managed elsewhere)
Budgets and reporting
The Director holds the communications and income generation budgets and reports directly to the Chief Executive.



Key Responsibilities

1. Strategic leadership of communications and income generation
1.1 Develop and deliver an integrated communications and engagement strategy aligned with Youthscape’s vision and strategy.
1.2 Develop and deliver a multi-stream income generation strategy to ensure long-term financial sustainability and growth.

2. Communications
2.1 Lead a cohesive, multi-channel communications strategy that strengthens Youthscape’s national profile, reach and influence among:
· Youth workers
· Church leaders
· Donors and funding partners
· Young people and stakeholders
2.2 Shape and safeguard a strong, authentic and theologically grounded ‘Youthscape’ voice.
2.3 Oversee and grow Youthscape’s digital presence, including website, email marketing and social platforms.
2.4 Design and deliver strategic marketing campaigns for resources, research, events and services.
2.5 Build and manage media relationships, proactively identifying PR opportunities.
2.6 Develop and maintain a robust crisis communications plan.
2.7 Commission and manage external designers, agencies and suppliers where needed.
2.8 Evaluate and report on communications effectiveness using clear KPIs and data insights.
2.9 Ensure compliance with data protection legislation in collaboration with the Data Protection Officer.
2.10 Manage and supervise the comms and marketing staff team.

3. Income Generation and Supporter Engagement
3.1 Lead the diversification and growth of income streams, including:
· Individual donors
· Church partnerships
· Trusts and foundations
· Legacy giving
3.2 Design and deliver a national donor campaign, building beyond Luton roots, for Youthscape that connects potential donors with the vision and mission of the organisation.
3.3 Support the work of the Chief Executive and deputy Chief Executive to identify, cultivate and steward major donor relationships.
3.4 Oversee trust and foundation applications and reporting, including preparing and writing bids and supervising any professional grant writers.
3.5 Design and deliver engaging donor communications and storytelling across multiple channels.
3.6 Develop supporter journeys that increase retention, generosity and long-term engagement.
3.7 Lead the design and implementation of a robust fundraising CRM/database.
3.8 Plan and deliver stakeholder engagement events that deepen relationships and inspire support.

4. General safeguarding responsibilities
4.1 Completing relevant and regular training, as required.
4.2 Ensuring awareness and understanding of Youthscape’s safeguarding policies and practices.
4.3 Implementing Youthscape’s safeguarding policies and practices in all aspects of their day-to-day work.
4.4 Conducting oneself in accordance with Youthscape’s safeguarding policies and practices at all times, including outside of usual working hours.
4.5 Reporting any safeguarding concerns in accordance with Youthscape’s safeguarding and whistleblowing policies.

5. Wider Responsibilities
5.1 Serve as a member of the Youthscape Leadership Team if appointed by the Chief Executive, supporting the development of the vision and strategy of Youthscape, together with the development and flourishing of staff and organisational culture.
5.2 Participate, as required, in meetings, training and development, and staff activities within Youthscape, including our weekly chapels on Mondays at 9am and attendance at three 48-hour retreats each year.

5.3 Participate in the Youthscape innovation process, including contributing ideas and attending occasional creative meetings

5.4 Carry out other reasonable and relevant tasks as required by your line manager.





6. Safeguarding Leadership (if applicable)
4.1 Serve as Youthscape’s Safeguarding Lead, promoting a culture where safeguarding is embedded and prioritised.
4.2 Lead and support the Deputy Safeguarding Leads in the effective handling of concerns.
4.3 Act as principal liaison with statutory agencies including local authorities, children’s services and police.
4.4 Ensure safeguarding policies are compliant, current and embedded across the organisation.
4.5 Oversee safeguarding training for staff and volunteers.
4.6 Maintain secure, accurate and confidential safeguarding records.
4.7 Champion a safe, inclusive and transparent environment for young people, staff and volunteers.


Person specification


Experience

Essential

· Significant experience in a senior communications, marketing, engagement or fundraising leadership role.
· Proven track record of developing and delivering successful organisational communications strategies.
· Experience of leading multi-channel marketing and communications campaigns.
· Demonstrable success in fundraising and income generation from a range of sources, including individual giving, trusts and foundations, churches, and major donors.
· Experience of developing compelling supporter and donor engagement journeys.
· Experience of managing staff, building teams and supporting professional development.
· Experience of managing budgets and reporting against strategic objectives.
· Experience of using digital communications channels, including websites, email marketing platforms and social media.
· Experience of working with external agencies, consultants or suppliers.
· Experience of analysing performance data and using insights to improve communications and engagement activity.

Desirable

· Experience of working within a Christian organisation, church context, charity or mission-focused organisation.
· Experience of developing national campaigns and growing support beyond a local or regional base.
· Experience of implementing or managing fundraising CRM systems.
· Experience of media relations and public relations management.
· Experience of working with young people and youth-focused organisations.
· Experience of serving as a Designated Safeguarding Lead or Deputy Safeguarding Lead.




Knowledge

Essential

· Strong understanding of strategic communications, marketing and audience engagement.
· Knowledge of fundraising principles and best practice across multiple income streams.
· Understanding of donor stewardship, supporter retention and relationship management.
· Knowledge of digital communications trends and platforms.
· Understanding of brand development and organisational storytelling.
· Knowledge of data protection legislation and its application to communications and fundraising activity.
· Understanding of safeguarding principles and responsibilities within organisations working with children and young people.
· Understanding of the role of communications and engagement in supporting organisational growth and sustainability.

Desirable

· Knowledge of the UK charitable funding landscape, including trusts and foundations.
· Understanding of church networks and Christian giving culture.
· Knowledge of youth ministry and issues affecting young people in the UK today.
· Familiarity with crisis communications planning and reputation management.
· Understanding of the statutory safeguarding framework and partnership working with external agencies.


Skills and Abilities

Essential

· Ability to develop clear strategic plans and translate them into effective operational delivery.
· Excellent written and verbal communication skills, with the ability to adapt messaging for different audiences.
· Strong leadership skills with the ability to motivate, manage and develop staff and volunteers.
· Ability to build and maintain productive relationships with donors, supporters, churches, partners and stakeholders.
· Strong storytelling skills, able to communicate vision, impact and mission compellingly.
· Excellent project management and organisational skills.
· Ability to prioritise effectively and manage multiple competing demands.
· Strong analytical skills, able to interpret data and evaluate performance against KPIs.
· Ability to work both strategically and hands-on in a small organisation environment.
· Ability to manage sensitive information with discretion and confidentiality.
· Strong decision-making and problem-solving skills.
· Ability to represent Youthscape confidently and professionally in public settings.

Desirable

· Ability to act as a credible spokesperson with media and external stakeholders.
· Grant-writing or funding proposal development skills.
· Experience of facilitating stakeholder events and engagement activities.
· Ability to contribute strategically as part of a senior leadership team.


Personal Qualities

· Passion for Youthscape's vision and mission.
· Commitment to Christian faith and values and ability to communicate within a theologically grounded framework.
· Strong relational intelligence and emotional maturity.
· Collaborative and team-oriented approach.
· High levels of initiative, creativity and innovation.
· Resilient, adaptable and able to thrive in a changing environment.
· Commitment to safeguarding, inclusion and the wellbeing of young people.
· Integrity, authenticity and trustworthiness.


Terms and conditions


The role is hybrid with the successful candidate expected to work a minimum of three days a week at Bute Mills in Luton.

The salary for this role is from £45,000 per annum depending on experience and Leadership Team role. 

Youthscape offer an employer’s contributory pension scheme for all staff and a wide range of employee benefits including:

· 25 days paid holiday (plus bank holidays) rising to 27 days after three years and 30 days after five years service.
· Additional annual salary increases within a pay band.
· Three staff retreats each year.
· £300 annual training allowance to be spent by employee plus access to fund for formal qualifications.
· Laptop provided and available for personal use.
· 24 weeks of paid maternity leave (12 weeks full pay, 12 weeks half pay) and 4 weeks of paid paternity leave (see our terms and conditions for details).
· 4 weeks paid sabbatical for longer serving staff.


